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BC’s Tourism Industry Ecosystem

NATIONAL
PARTNERS
A ROVINCIA oy
& o 14 L ,’0% o,
\ob&(,‘b PARTNERS o 38
A 9%
\;‘\";\0(‘ L% J(:’
A9 ® %
S 2 %
LY %(@0
X . (;\oo;
- 2
7 %
INDUSTRY
- Supporting social,
>a ko cultural, economic s
g5 [ ’ ’ 3
-1 - »
S g 3 and environmental 'f 2
T 8.5 30 5
52 ol benefits for all g < £3
w3 E) o o .2 5 5
-y Yo . -~
"3 British Columbians $°5 LY
- \C Q 50 o
8§
&%
T O
&3
=
A
6’9 o
Q%
/’0 ”» C
% Government of B° - ¥
inistries & Agenc'® xc’z&:\(’,@"
eo‘o%‘*:

o«
Gove er™
Canad, Dep®

ecs:
Sf'lnatlbn



LOCAL
RCLBLAYS CRIJCA

=
oy 'rt St. John | Northern BC Tourism/Christos Sagiorgis



Value of Tourism (2019)

TOTAL TOURISM REVENUE 2019 SHARE OF TOURISM REVENUE BY SERVICE AREA

Tourism revenue measures the money received by

businesses, individuals, and governments due to tourism.

33.2%

Accommodation &

26.7%

Transportation

$22.3 Bi"iOn & Related

2019 Annual Revenue
+5.6% +67.8%

Food Services

Over 2018 Since 2009

18.4%

Retalil

14.6%

Other

7.1%

Recreation & Related



Value of Tourism (2019)

TOURISM GROSS DOMESTIC PRODUCT TOURISM BUSINESSES I \ TOURISM EMPLOYMENT
GDP for the provincial economy as a whole grew 2.5% over 2018. The *
tourism industry contributed 3.4% or $8.7 billion of value added to the 1 9,748 m 1 49 9 0 o

BC economy, as measured through GDP (in 2012 constant dollars). tourism-related businesses in operation in people employed in tourism-related

This represents 3.4% growth over 2018, and 41.8% growth since 2009. BC in 2019, a 2.2% increase over 2018.

businesses, a 1.8% increase over 2018.
In 2019, tourism contributed more to GDP than any other primary

resource industry.

GDP BY PRIMARY RESOURCE INDUSTRY TOURISM WAGES AND SALARIES SHARE OF TOURISM EMPLOYMENT BY SERVICE AREA

The tourism industry paid 43.1%

) ° Accommodation &
$6.1 BI I I Ion Food Services

in wages and salaries in 2019.

+5.8% ‘ +65.0%

$10B —

19.0%

$8B Other

$6B — $49b $5.1b

$4B — $3 3 b ’ Over 2018 Since 2010*
o D1.6b
(<)
3 11.6% 14.27%
30 Recreation Retail
Forestry Agriculture  Oil & Gas Mining Tourism : & Related o
& Logging & Fishing i - $1Bill . ‘ , , § 12 1 A
= $1 1iion the earliest year available for comparison Transpcrtation & Related



BC Resident Perceptions of Tourism

NEW Research | — NEW Snapshot Series Reporting

Toolkit Series of 34 reports at provincial, regional & local levels
to assist
communities to
develop their own
Resident Study
using common
methodologies

DESTINATION
BRITISH COLUMBIAY

Resident
Perceptions

e of Tourism
N
. ‘Developing and Designing Snapshot
Research Studies :
Examining Resident Perceptions of Tourism Serles
in British Columbia 2023_24
KEY QUESTIONS

AVAILABLE AT
www.destinationbc.ca/research-insights/type/resident-research/



https://www.destinationbc.ca/research-insights/type/resident-research/

PROVINCE-WIDE

RESULTS

DESTINATION )
BRITISH COLUMBIA®

Resident
Perceptions

of Tourism
Snapshot

Series

2023-24

KEY QUESTIONS

66

| value the contribution visitors make
to my local economy.

British Columbia

80.4%

66

66

Overall, tourism contributes positively
to the quality of life in my community.

British Columbia

71.5%

Do you think your community has too few, too many, or the right amount of tourism throughout the year?

39.0% 21.9%
5.8% 8.6%
55.2% 69.6%
WINTER SPRING
DEC-FEB MAR-MAY
Bl Too Few B T Many B Just Right

10.6% 27.4%
35.1% 6.4%
54.3% 66.2%
SUMMER FALL
JUN-AUG SEP-NOV

Resident Perceptions of Tourism Snapshot Series 2023-24
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TOURISM HAS THE POWER TO
AUTHENTICALLY CONNECT
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- TOURISM HAS THE POWER TO

CONTRIBUTE TO BIODIVERSITY
GOALS

— .
= - Tweedsmuir Provincial Park| Cariboo Chilcotin Coast/Jonny Bi€




BC Tourism Climate
Resiliency Initiative

$3 million investment

Funding NOW available for ﬁ?
tourism businesses:

www.destinationbc.ca/what-we-
do/destination-management/bc-
tourism-climate-resiliency-initiative/

13



https://www.destinationbc.ca/what-we-do/destination-management/bc-tourism-climate-resiliency-initiative/
https://www.destinationbc.ca/what-we-do/destination-management/bc-tourism-climate-resiliency-initiative/
https://www.destinationbc.ca/what-we-do/destination-management/bc-tourism-climate-resiliency-initiative/
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rategic-approach/invest-in-iconics-strategy/

of Cranbrook | Destination BC/Kari Medig


https://www.destinationbc.ca/strategic-approach/invest-in-iconics-strategy/
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Follow us on LinkedIn at Subscribe to our newsletter at
Destination BC DestinationBC.ca/Subscribe

a
s
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(b Vice-President, Destination

£ B Management
A7 & % Alison.McKay@DestinationBC.ca
o A&
7 { /


mailto:Alison.McKay@DestinationBC.ca
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