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BC’s Visitor Economy in 2019

$20.2 Billion
Annual Revenue

149,000 people 
employed due to 
tourism 

$8.7 Billion 
GDP

19,748 tourism 
businesses





BC Resident Perceptions of Tourism
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Perceptions of the Importance of Tourism 



Perceptions of Social/Cultural Impacts



Perceptions of Environmental Impacts
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BC Residents’ Interest in Indigenous Experiences



BC Residents’ Support for Tourism 





BC’s Tourism Industry Ecosystem
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Global Marketing
Destination Management
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• Focus on regenerative, purposeful tourism
• Attract visitors who tread lightly and contribute more than they take
• Research-based planning
• Seasonal dispersion
• Messaging about responsible, inclusive and accessible travel

NORTH VANCOUVER | Destination Vancouver

vsDestination Management



What We Heard: Grouping of Key Themes

WORKFORCE 
REALITIES

RESPONSIBLE +
RESPECTFUL VISITORS

BALANCE DMO 
INVESTMENTS

ELEVATED
DD + ED

EMERGENCY 
MNG’T

GOV’T +
ECO-SYSTEM

RURAL ECONOMIC 
DEVELOPMENT

ACTION ON 
CLIMATE CHANGE

GROUP 3: Tourism Measurement Related

GROUP 2: Indigenous TourismGROUP 1: Destination Marketing & Enhancement

GROUP 4: Training & Communications 

GROUP 5: Government Policy GROUP 6: Workforce

MARKET 
MIX

INDIGENOUS 
TOURISM/RECONCILIATION

RETHINKING 
SUCCESS

VALUE OF 
TOURISM

DATA TO MANAGE 
TOURISM

DEVELOPMENT + 
TRAINING



● Closer integration of Destination 
Marketing and Destination 
Management

● Stronger collaboration and 
partnerships

● Apply lenses of Reconciliation, 
inclusion, and sustainability

CHILLIWACK | Tourism Chilliwack, Jennifer Kleingeltink

Priorities for Reshaping Tourism in BC
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$240M invested
in the Vancouver,
Coast & Mountains 
tourism region

Investment in 
Destination 
Development



Lower Mainland Community Investments

VANCOUVER | Destination Vancouver, Kindred & Scout



SYÉXW CHÓ:LEQW ADVENTURE PARK | Cecile Gambin Photography | mountainculturegroup.com
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Where can you play a role?
• Keep visitors in mind during community planning
• Improve accessibility
• Develop relationships with local Community & Regional Destination 

Management Organizations & open pathways to partnerships
• Consider tourism when investing in public infrastructure
• Support your visitor centre
• For some communities - facilitate staff housing

SQUAMISH | Destination BC, Hubert Kang



Location Here

Follow us on LinkedIn at
Destination BC

Subscribe to our newsletter at
DestinationBC.ca/Subscribe

Follow us on Twitter at
@DestinationBC
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Richard Porges

President & CEO

Richard.Porges@destinationbc.ca

Karen Tunkara

Director of Indigenous & Regional 
Partnerships

Karen.Tunkara@destinationbc.ca



THANK YOU
ABBOTSFORD | BC, Ale Trail 


