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What we’ll cover

¢ What is social media

e Why use it |

* How you can use it

¢ What to watch for J ’
* Loads of examples! - h
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Connected Canadians

* 86% of Canadians have internet access

¢ 45% have mobile internet access

¢ 95% under the age of 55 have internet
* 68% of 55+ have internet access

(Ipsos Reid Canadian Inter@active Reid Report, 2012 Fact Guide)

Social Media Defined (Sort of)

e Online technologies and practices
* Social networking sites (like Facebook)

¢ Content created by individuals and

organizations — everyone!

* Share opinions, insights, experiences and
perspectives

Why?

o -way conversation
e Reach a audience

» Be open, transparent and responsive

e Callto

e Nipitinthe
e Look good!
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[i Why Facebook?

e Canada’s largest social networking site
¢ 16.7 million USers gnside racebook, september 1,2011)
* 86% of Canadians have Facebook profile
¢ Average of 130 “friends”

* 50% have been using Facebook for at least 3 years

(Ipsos 2012)
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Post your replies: Can
g Like, Comment or

Share

Provide your feedback to
e 2013-2017 Financial Plan

Promote consultation

on FB...

PERT

COQUITEAM

Link to “Landing
Page” on website

Jan Enns Communications © www.janenns.com jan@janenns.com



PERT

COQUITLAM

O v A o e
e Bty Form D ——

* Estry Posem jpan

it Share your waste-loss story

- Eomatest s

E Lipas awsionar
A ol iy 4o Sliy wbasied wth

Win an
Lo e

£ e ; iPad!

[ T ———

CITY 2020

Verionars Gomsmest Gy progrem e il
oo Ve 1 svenar e W u 3,673
Sivancng v 3 s g

[ [ —————

g Cariboo Regional District Emergency it | (m
g &° Operations Centre

Jan Enns Communications © www.janenns.com jan@janenns.com



) 15 preserve sty herilage e trmes o Exsl 41 Averu

B sove v tims of past stk Timeline - 3012 - iighiiaits -

thing...

n Enns Communications
ere’s stll time to register for this week's LGMA/CAMA webinar "Planning for

blic consultation in 10 "easy” steps. (Ok, consultation isn't alviays easy but the
anning can be!). Nov. 1/2

LGMA - CAMA | Public Consultation in 10 Easy Steps: Planning for
Successful Public Engagement.
www.cvicinfo.be.ca

Impressions - 0% Feedback

Il Like - Comment - Share - at 11:06am -
n Enns Communications

ere’s still time to register for this week's LGMA/CAMA webinar - Planning for
blic Consultation in 10 “Easy” Steps! Join me and other local govt priofessionals
Nov. 1and 2. hitps//ow.ly/7daxL

b civiciNFOBC  LGMA - CaMA | Public Consultation in 10 Easy Steps:
Planning for.

Impressions - 0% Feedback

Ja Like - Comment - share - HootSuite
n Enns Communications
anks to the Water Supply Association of BC for having Doug Allin, Director of
perations at District of Peachland and I speak to their provincial conference!
emember, its all about perspective <:
2 Impressions - 0.98% Feedback
e - Comment - Share - Saturday at 12:

lw‘ .

B Use Focebook as Jan Enns Communications
3 wotifications (3 +

& Promote with an Ad

B3 view nsights

22 1nvite Friends

You and Jan Enns Communications

20, 23 friends ke this

ppliances?
unpluggedrecycling.ca
has a new recycling

Jan Enns Communications ©

www.janenns.com

jan@janenns.com



t & Twitter

¢ Sent to mobile or email
e 140 characters
¢ Quick, current

* 19% Canadians have profile — up 5%
from 2010 to 2011 E

*  (lpsos 2011)

1 & Twitter
* Canada: 19% - up 14% for 2011 sz

* 65% of the world’s top companies have an
active Twitter profile wossmycom

* 90% of marketers rate as “important” smycom

>
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City of Victoria
yOf 3
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Find friends

Bcastsgarchy

Find friends
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it} Discover

Avg Cdn commute cosf] Tiny URL
insurance, parking ($1

atter citiesmatter.ca #yyc #abvc

* Favorite * Op
in Victoria

City of Calgary  cityc 19,
Brentwood Music on the Plaza is looking for musicians and bands.
Apply before June 1 #yyc ow.ly/acsud

A Citv of Calaarv_ civoicaloan 19

q

@mentions

Barack Obama
Watch President Obama discuss his
years—and his mandate to help the miN
0 Vies

r the next four
lass: OFA BO/NVZShiw

Office of VP Biden
VP Biden makes a guest appearance on (Dparksandrecnbe
tonight. Pic: (0VP & Leslie on set at the (whitehouse;
pic.twitter. com/UOSEDS1d

+ Reply

&F View photo 3 Retwoel % Favorite

Barack Obama  faa r
Share what President Ohama 's re-election means to you with a
story or photo: OFA_BOVEUaWat

Barack Obama

e

Dougias Geubautt
LUONG0 Cwes N 1011 pRar-280 M 30 3poicgy OF was ma
I ———

o

Tem dawtnaen
il e Schnexder @ 8 shokiul Epecaind whetted fe sty or
nat. ceanuchy

e

Jan Enns Communications © www.janenns.com

jan@janenns.com



Sunshine Coast RD
SunshineCoastRD

SunshineCoastRD Trails are groomed
evey Tuesday, Friday, Saturday and
Sunday.

about 1 hour aga » reply « retweet + favorite

SunshineCoastRD Transit System
Customer Alert ow.ly/h1QOr ~cg
2 hours aga « reply + retweet » favorite

SunshineCeastRD Being more active
as you get older helps counteract the
nermal effects of aging, like reduced
muscle strength. ow.ly/hlok5 “hr

13 hours ago - reply - retwast - f

Join the conversation

You([TT)

Broadcast Yourself™

 Easy to upload from computer or mobile device
* Over 4 billion videos viewed / day - up 50% over

201 0 (YouTube)

e More than 400 million views / day on mobile
devices, tripling in the past year v

e 71% of Canadians visit monthly warewaen o g
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Bl renionakdistrict's channe! I
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Things to
consider
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Who’s your audience?

* Facebook example

e Fastest growing segment —55-65 year-old
females (Inside Facebook)

* 94% of new social network profiles are those 35
years and Up (psos 2011

* 54% of monthly users access it via a mobile

deViCE (ocial Skinny, 2011) E

What to post?

¢ Provide -

o Text, links
* Ask questions

e Answer

¢ Invite sharing

. tone

Policy and procedures

. for P@RT T T .
users p
¢ Policy for e
Records e == .
Management =~ e =
=]
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Time to maintain

¢ One hour a day to start
* Facebook 45 minutes
¢ Twitter 15 minutes (iog/mwiten

* Two to engage
¢ Two and a half to generate buzz e
¢ More to build community, consultation or event

>

How to promote
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How to promote

¢ Publicity
¢ Personal and community contact

¢ Advertising

¢ Current communication channels/tools

Collateral (print) materials
Find us on

¢ Electronic Facebook

Wictoria Emergency Managemant Agency e b
Facebook

FREE Ermergoncy Proparedness Workshaps
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After hours responses

Mistweets happen

4 ¥ American Red Cross
g @RedCross

=
Ryan found two more 4 bottle
packs of Dogfish Head's Midas
Touch beer.... when we drink we
do it right #gettngslizzerd

HootSuite

HELP US IMPROVE
Fern Street
Park Playground

e

Jan Enns Communications ©

www.janenns.com

jan@janenns.com

15



Damage Control

¢ Respond

e It'’s

¢ Reach out (email me)
* Don’t be defensive

The Magic is in the Mix

¢ One size does not fit all

e Match your tool to your audience and
objective

Start small and do it right
Monitor, adjust and move on
Celebrate your success!

Jaﬂ ennsg

ICations

COMNSULTING
Jan Enns, MA

Office: 250-769-3627

Email: jan@janenns.com

Web:

n Facebook: Jan Enns Communications

| Twitter: @janenns
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